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Introduction.

Most people are confused and / or feel threatened by the idea of

promoting their business online.
Internet Marketing is complex and it's becoming more so every day as:

¢ the tools that are most important continue to develop technically
(think of Google),
e more options for marketing online become available, and

e customers and prospects become more involved with and use

more options.

You can't do everything and so it is essential that what you do is done

well to maximise your investment in time and money.

e This eBook outlines some common mistakes people make with

their Internet Marketing efforts.
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PROMOTING YOUR BUSINESS WITH A
WEBSITE
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PROMOTING YOUR BUSINESS USING SOCIAL
MEDIA
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Social Media is all the rage at the moment. And astute business men and
women are realising that if that's where the people are then that's where

the business is.

Yes, you can incorporate Social Media in your marketing strategies. And
the fact that most businesses still are not doing so only enhances the

value to those that do.

But, getting it right is essential. In fact, getting it wrong in this space can

be very damaging so read this list carefully.

6 Social Media mistakes other people make —

and how to avoid them.

Not having a Social Media 'Plan'.
Not understanding your audience.
Not listening.

Trying to interact with 'everybody'.

Social Media Spamming.

o gk wbdh =

Lying and trying to 'fake it'.
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1. Not having a Social Media Plan.

Research and planning is just as important with Social Media strategies
as it is any other form of marketing and advertising. Every community is

different and won’t respond in the same way.

Every successful campaign needs to have a set of goals. Ask yourself

what do you want to achieve?
¢ Increase or create subscribers?

If your plan is to increase RSS and newsletter subscribers you need
to know the sites where users are web savvy enough to use RSS
readers. Members of social news sites such as Digg and Reddit will
generally be more inclined to subscribe to RSS feeds than users on
social network sites such as MySpace and Facebook. On other hand
the latter ones will be more inclined to join your newsletters or club if

asked for details.
e Sell a product or service?

Do you want to sell a product or a particular service? You might

attract more traffic from social news sites, but are these users really

in the frame of mind to buy something when they reach your site or
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do they just want to be entertained? If you're selling a product then
you might be better off using social shopping sites and contacting

influential bloggers in your niche.
¢ Increase the recognition of your site / brand?

Do you want people to instantly recognise your website or brand
name? You can use social news and video sites to help spread the
word about your company, but you still need to have set clear goals

for what you want to achieve from this brand recognition.
e Create a community?

Do you want to create a community? If you do, then you'll need to
research the best ways to engage your audience. Do you want more
comments to your blog or for your audience to create content? If you
want more comments ask for your reader's opinions. If you want
your audience to create content for your site you need to provide

them with the tools to do so.

The solution.

) )~ You might want visitors to your site for more than one of the
V// reasons above, but you have to define your goals before you
create your content and submit it to the various social media
sites. If you don’t know what your goals are then neither will your
new visitors. Whatever your goals make sure to adapt the tactics

to the strategy not the other way around.
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2. Not understanding your audience.

This is simple and obvious — and yet still often forgotten. You need to

know what type of audience uses a given social media site.

If you are interested in marketing to seniors it may not make sense to

spend too much time on MySpace for example.

The solution.

) )~ Learn about the demographics for any given social website.

o Each one has their own rules, ethics and, sometimes, their
own vocabulary. For example, 'RT' or 'ppl' on Twitter doesn’t
make any sense for LinkedIn users.
Each social media site begins to develop their own unique dialect.
If you don't understand the basic dialect, you will stick out like a
sore thumb to the regular users of the site.
Choose your social media channels by finding where the
customers who want to talk about your company are talking. If
they are NOT talking about your company anywhere, then you
need to find common topics that a given community is interested
in. Example: If you have a site about young tech males - digg is
definitely your place. If you have a site about cooking and
gardening, you’re going to have to pander to young techie males
on digg, or you're going to need Kirtsy.com. Find the community

that your customers are most likely to hang out in. Then, maybe,
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explore a few bigger ones, and try to find a few of your people out

of a crowd.
3. Not Listening

It is inevitable that you will get negative comments as well as positive
ones. Do not make the mistake of ignoring or dismissing these criticisms.
Sure, sometimes it’s frustrating to read negative feedback about your

brand, product, or site - but criticism can also be benéeficial.

The solution.

| il If you want to know what people are saying about you or your

company you can track online discussions and learn from them.
4. Trying to interact with 'everybody'

As great as it is there is also way too much noise within the Social Media
environment. Do NOT try to interact with and respond to all the
messages, discussions, and Twits available. Be selective. Go deep

rather than broad.

The solution.

;/,// Engage with and respond to just the relevant discussions and
not the 'noise’. Align with peers in your industry. Interact with

possible pain points.
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If you can’t beat them, join them. If you have an outspoken critic in
your Social Media space bring them into the fold. Don’t ignore
them; they’re passionate and will probably keep on blogging. Don’t

sue them; that just gives them more to blog about.

Reach out to them on a personal level, invite them into your

organisation to understand how things work. Your most outspoken
critics can also be your biggest advocates. Get them to think about
you differently, and you’ve turned a critic into an ambassador.....or

at least quietened them down a bit!
5. Social Media Spamming

One of the worse things you can do is to send out your content to

completely the wrong people.

Many new users (and some not so new) feel they need to send their

content everywhere and to everybody.

The solution.

I/ e
| Don't spam - The above points should already make this clear,
but social media communities tend to be very fast in acting on

spam. Just don't go there.
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6. Lying and trying to fake it.

DON'T DON'T pretend to be someone you are not. You will be caught.
Don’t try to insert comments, stories, votes, etc.

It's very tempting and various big advertisers have already been caught
in this trap.

You'll get caught. Coke got caught, and so did Sony and Wal-Mart.

2] The solution
/ Act normal, collaborate, talk about what you do, about what
A you like, or dislike, your stories. Don’t be afraid to share, but

don’t make up stories and don’t pretend you are what you are

not.
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Conclusion.

We hope you've found this information both interesting and helpful.
If you're interested in finding out how you can put a marketing system to

work for you and your team, access our Internet Marketing Academy to

learn more about our system or access our The Online Circle

consultancy website

If you have any questions or comments please feel free to contact us.

jeff@theonlinecircle.com

or
lucio@theonlinecircle.com.au
+61 3 9016 9530.

P.S. — Any thoughts or feedback about the

ebook? We'd love to hear them! Just click

¥ here where you can submit your comments.

This will help us a lot.
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